
 
 

What this research is about 

The gambling industry spends a great deal of money 
on advertisements. Advertising helps attract new 
customers and increase gambling profits. Most 
advertisements aim to influence people’s social 
behaviours and change their views about gambling. 
These ads attract adolescents. This is dangerous 
because it can promote adolescent gambling 
participation.  

Gambling ads can make some adolescents 
underestimate the risk of gambling and think that 
gambling is fun and normal. This may lead to gambling 
problems. Fortunately, some factors can buffer 
against these negative outcomes. One factor is social 
support. Past research has found that social support 
can protect people from gambling advertisements.  

The aim of this study was to test whether 
advertisements influence adolescents’ gambling 
attitudes and behaviours. It also sought to examine 
whether social support from family can help buffer 
against this influence.  

What the researchers did 

The researchers recruited 1,174 adolescents, aged 12 
to 20 years, from four secondary schools in Spain. 
Participants completed the survey in their classrooms.  

To assess exposure to gambling advertising, the 
researchers asked participants how often they saw or 
heard gambling advertising in different media (e.g., 
television, social networks, radio). To assess their 
attitudes towards gambling, they used the Attitude 
Towards Gambling Scale (ATGS). The ATGS assessed if 
participants thought they could easily win money 
from gambling. To measure participants’ perceptions 

of how common gambling is among adolescents of 
their age, they used the Early Detection of Gambling 
Abuse Risk Among Adolescents questionnaire 
(EDGAR). Specifically, they only used the Normative 
Perception subscale.  

To measure participants’ gambling frequency, the 
researchers asked how often they gambled in six 
gambling activities. These included sports bets, 
fruit/slot machines, roulettes, poker, scratch-cards or 
lotteries, and bingo. They asked participants to 
consider both online and land-based gambling. To 
measure problematic gambling, the researchers used 
the South Oaks Gambling Screen - Revised for 
Adolescents (SOGS-RA). Finally, to assess family 
support, they used the Perceived Social Support from 
Family scale.  

What the researchers found 

What you need to know 

This research examined how gambling advertising 
influenced adolescents’ gambling attitudes and 
behaviours. The researchers recruited 1,174 
adolescent participants from four schools in Spain. 
Results revealed that being highly exposed to 
advertisements influenced gambling attitudes and 
behaviours. More specifically, adolescents who 
had seen or heard more gambling ads had more 
favourable attitudes towards gambling. They were 
also more likely to think that gambling is a normal 
activity among people of their age. In turn, these 
adolescents gambled more frequently and had 
more problems with gambling. Results also 
showed that family support buffered against the 
influence of gambling advertising.  
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The results revealed that when adolescents were 
more exposed to gambling ads, they had more 
favourable attitudes towards gambling. They were 
also more likely to think that gambling is a normal 
behaviour among their peers and to gamble more 
often. In other words, high exposure to gambling ads 
influenced their attitudes and perceptions. This led to 
more frequent gambling behaviours. Adolescents who 
gambled more frequently reported more problems 
with gambling. 

Moreover, results indicated that family support 
buffered the effects of advertisements. When 
adolescents thought they had high family support, 
gambling advertising did not influence their attitudes 
towards gambling. When adolescents thought they 
had low family support, gambling advertising 
influenced their attitudes and made them gamble 
more often. This, in turn, increased their problematic 
gambling behaviours.  

How you can use this research 

This research could be used by responsible gambling 
initiatives, policy makers, service providers and 
researchers. Responsible gambling initiatives and 
policy makers could regulate the advertisements that 
adolescents get exposed to. Service providers could 
use this information in their prevention and treatment 
programs for adolescents who gamble. For example, 
educational programs could increase adolescents’ 
awareness about gambling risks and how gambling 
ads impact their behaviours. Future studies could 
explore other buffers, in addition to social support, 
that may help reduce the impact of advertising on 
adolescents’ gambling habits.  
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca.  
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